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GOVERNANCE AND GENERATIVE Al

So, the need for information governance becomes increasingly important.
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For information governance, Al and IT professionals, the landscape is complex,
especially as new technology emerges. Organizations face the dilemma of
deploying Al without sufficient governance frameworks. Data integrity, compliance

Managing the vast amount of data within organizations requires understanding
what information you have, how it’s used, where it’s used, and how to protect it. 6 2 @ 7 ﬂ @
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risks and privacy issues are extdcerbated in environ mer_1t_s without governance programs. governance as a top data challenge to have a data governance program, consistently enforced data retention
Here are some interesting findings that are driving decisions for many organizations. Alinitiatives and, therefore, are prioritizing compared to 60% in 2023.° policies,and for critical platforms like
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retention policies drop to 30-44%."°

The potential for generative Al is huge.

governance programs include improved unstructured data, which has increased use of other Al technolo-
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of $365B by 2030.2 organizations.®

Implementing solid information governance practices with a tailored program is the first step
However, there are data challenges jco Al success. Recommend'ations inqlude establishing information governance frameworks,

) ) integrating systems, ensuring compliance, and leveraging process automation and modern
organizations must overcome. technologies for governance. The best place to begin is with a maturity assessment to evaluate
the maturity of an organization’s information governance practices. This assessment helps
identify gaps in compliance, opportunities for risk mitigation and areas for increased efficiency.
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to review your readiness level. And, you can learn more about Ricoh’s information
governance consulting services here.
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in developing processes for data Of companies say 30% or fewer of
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